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Your World, Your Business, Your Way -- It’s About Time
The Women’s Entrepreneurial Movement
THE FACTS

The world is at a critical juncture—a tipping point if you will. We are beginning to see economic crises
combine with ecological crises in an unprecedented way. Tipping points represent not only chaos but
also opportunity.

e Today women comprise 46 percent of the US labor force and hold over 50 percent of the
management and professional related occupations. Yet only 3 percent of Fortune 500 companies
are led by women CEOs and women represent less than 20 percent of the overall U.S. labor force
working in executive leadership positions.*

In 2010, women surpassed the number of men receiving post-graduate degrees, yet they still lag
behind by nearly 20 percent in pay for the same jobs.”

In the last U.S. midterm election, women achieved the highest proportion of seats ever held
in Congress and the Senate—16 percent—yet the United States ranks sixty-ninth among
countries with women in government.’

e Today, 9 million women own their own businesses. In fact, of all U.S. enterprises that exist,
over 40 percent are comprised of women-owned businesses. Yet these businesses contribute
less than 4 percent to the GNP.*

e And while women have raised nearly $250 Million in venture capital this past year® (source
newsonwomen.com) women receive less than 12 percent of all angel investment.®

It’s about time to bring the voice of the feminine back into balance in the major decisions and choices
we face to create a future we can thrive in.

THE OPPORTUNITY

A world with more women leaders in real positions of power will be a better world. The authors of The
SmartGirls Way believe entrepreneurship is the fastest, most direct and interesting path to that
leadership position. Women entrepreneurs will bring new insights, thoughtfulness and importantly
connectedness to the future. The United States Census Bureau predicts that by the year 2025, the
percentage of women entrepreneurship will increase to over 55%.” And we know that they are already
having an impact:

Women-owned businesses employ women at a higher rate and provide more services and

8
flexibility to support family continuity than non-women-owned businesses.
Women will put more of their earned income back into their businesses or families. °
Women-owned businesses generate other women-owned businesses, because the majority of
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women receive their capital and other essential support from other businesswomen.
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THE SMARTGIRLS WAY

m To build the next economy, an economy where everyone thrives, we must
Smart Girls Way begin NOW. Women possess the innate traits uniquely suited to
m"t“":'m"‘:m(;“ entrepreneurism. The methodology and exercises in this book will help
/ women understand and leverage those characteristics as strengths for building

new ventures.
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There are many kinds of entrepreneurs and they cross many industries,
demographics and regions of the world. But at their core they all have one
thing in common, a vision and desire to create a business that will have an
SN impact on their community and the world.  In The SmartGirls Way, an
entrepreneur is a woman with Vision-inspired Big Ideas (ViBl) who uses her
intuition, creativity, and personal integrity to build a thriving business. By balancing curiosity, passion,
and a unique ability to weave together community, ideas, and networks, a SmartGirl will build a
successful business that fuels the next economy and in doing so will make the world a better place.

By addressing the individual needs of women-owned businesses and dissolving the barriers to entry for
women entrepreneurs, women can build their world and their businesses their way—The SmartGirls
Way.
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